Akzo Nobel N.V.

Global Communications AI(ZONObeI -

Media release

October 14, 2016
AkzoNobel and partners map out urban vision at Habitat |ll conference in Quito

People living in one of the world’s highest capital cities will experience the positive impact of creative
collaboration this weekend as part of AkzoNobel’s involvement in the Habitat 11l Conference on Housing
and Sustainable Urban Development.

Organized by the United Nations, the event is being staged in Quito, Ecuador. A major feature is the
Habitat Il Village, where AkzoNobel has worked with several partners to create a people-friendly route
designed to improve the lives of local citizens.

Known as the “Ruta de la Experiencia”, it's made up of a series of physical, social, economic and
cultural interventions that were developed together with various partners, the Quito municipality and
residents to respond to local needs. These include introducing more green spaces, improving lighting
and safety and adding more color.

“We're committed to addressing the challenges of rapid urbanization by making urban areas more
liveable and inspiring through our Human Cities initiative,” explained AkzoNobel CEO Ton Blichner.

“In order to make our contribution to the New Urban Agenda even more powerful, we want to work with
like-minded partners so that we can pool our expertise and make a positive impact on the world. The
Ruta is a great example of what we can achieve together.”

The Ruta project was developed following the extension of AkzoNobel’s global Human Cities program.
The company is in the process of setting up a public-private partnership — currently made up of 22
partners and 140 members. This Human Cities Coalition is focused on realizing Goal #11 of the UN’s
17 Sustainable Development Goals: sustainable cities and communities. The partners will be working to
make people’s lives more liveable by improving urban environments, highlighted by the interventions
that have been carried out in Quito.

“Our work in Quito clearly demonstrates how creative partnerships can energize cities, make them
safer, more colorful and leave a lasting legacy,” said Annemieke Kievit, AkzoNobel’s Director of Public
Affairs and Policy. “We are actively listening to citizens so that we can make better informed decisions
when it comes to addressing global issues and effectively balancing societal and business goals.”

The Ruta is one of the largest projects within the Habitat 3 Village — a unique space open to all where
urban innovations and solutions are being showcased to reflect on urban planning, management and
sustainable development.

The official opening of the Ruta takes place on Sunday, while the Habitat Il conference — which is held
every 20 years — starts on Monday.

About AkzoNobel

AkzoNobel creates everyday essentials to make people’s lives more liveable and inspiring. As a leading global paints and coatings company and a
major producer of specialty chemicals, we supply essential ingredients, essential protection and essential color to industries and consumers
worldwide. Backed by a pioneering heritage, our innovative products and sustainable technologies are designed to meet the growing demands of
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our fast-changing planet, while making life easier. Headquartered in Amsterdam, the Netherlands, we have approximately 45,000 people in around
80 countries, while our portfolio includes well-known brands such as Dulux, Sikkens, International, Interpon and Eka. Consistently ranked as a
leader in sustainability, we are dedicated to energizing cities and communities while creating a protected, colorful world where life is improved by
what we do.
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